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AHOTALIA

Tuxa JI. I. MapkeTHHroBuii IHCTPyYMEHTAapiii CTBOPEHHSI Ta PO3BHUTKY
Openay. — Pykonuc.

Kpanidikamiitna po6ota 3a crnemiaibHicTIO 075 «MapkeTuHry, 3a OCBITHBO-
npodeciitHoro nporpamoro «bpeHa-meHemkeMeHT». — JlepaaBHUNA TOProBeNbHO-
eKOHOMIuHIH yHiBepcuteT, Kuis, 2024.

KBanigikaiitHy po0OOTy HpPHUCBIYEHO TEOPETUKO-METOJAMYHUM 1 MPAKTUYHHUM
acreKTaM BHKOPHUCTAaHHS MAPKETHMHIOBOTO 1HCTPYMEHTApIIO y MPOLECcax CTBOPEHHS Ta
pO3BUTKY OpeHay. PO3KpUTO CYTHICTh Ta CKJIAJOBI MAPKETUHTOBOTO 1HCTPYMEHTAPIIO,
JIOBEICHO  JIOUIJIBHICTh BUKOPUCTAHHS B  OpEHI-MEHEHKMEHTI  MiANPUEMCTB.
[IpoananizoBaHO MapKETHHTOBUI IHCTPYMEHTApiii CTBOPEHHS Ta PO3BUTKY OpeHIy
TOB TH «Hacocxonaunar». Po3pobiieHo crparerito po3Butky Openay TOB TJ
«Hacocxonauury Ha OCHOB1 BIPOBAKEHHS Ta YJOCKOHAJIEHHS MAapKETHHIOBUX
IHCTPYMEHTIB I1IPUEMCTBA.

Kuaw4oBi cjoBa: MapkeTHHI, MAPKeTHHIOBHiIl iHCTpyMeHT, OpeHs,

MAapPKETHHI0BA AiSUIbHICTh, CTBOPEHHS TA PO3BUTOK OpeHy.

ABSTRACT

Tykha L. I. Marketing tools for brand creation and development. -
Manuscript.

Qualification work in the specialty 075 "Marketing", in the educational and
professional program "Brand Management”. — State University of Trade and
Economics, Kyiv, 2024.

The graduation thesis is devoted to the theoretical, methodological and practical
aspects of using marketing tools in the processes of brand creation and development.
The essence and components of marketing tools are revealed, the expediency of use in
brand management of enterprises is proven. The marketing toolkit for the creation and
development of the brand of LLC TD "Nasosholding” is analyzed. The brand
development strategy of LLC TD "Nasosholding" was developed based on the
implementation and improvement of the company's marketing tools.

Keywords: marketing, marketing tool, brand, marketing activity, brand
creation and development.
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